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Division of Business
2 year masters programs

The Division of Business is the largest 
business school in South Australia. As one 
of only eight Australian business schools 
to be accredited by the European Quality 
Improvement System (EQUIS), the Division 
has attained international standing, with 
a reputation for quality and excellence 
in research and teaching and strong 
community and  industry engagement. 

Three new Masters programs have been 
introduced to complement the existing 
quality Masters programs offered by the 
Division. These new degrees are of two 
years duration, and provide students 
the opportunity to gain a more in depth 
knowledge of their chosen topic.

Graduating with a Masters Degree from 
the University of South Australia equips 
you with advanced, enhanced knowledge 
and expertise to be leaders in your chosen 
profession. UniSA’s Master Degrees are 
developed by academic staff and researchers 
who are recognised as leaders in new 
developments, innovation and achievements 
in research. All programs are taught at the 
University of South Australia’s City West 
campus, which is located in Adelaide’s CBD, 
and readily accessible by public transport. 
The campus provides 24 hour security 
services for all students and staff, along with 
24 hour access to computer rooms.

DMIE Master of International 
Business (Extension) 
CRICOS code 067196G

Introduced to complement the 1.5 years Masters 
which has 12 courses, the two year Master of 
International Business (Extension) with 16 courses, 
is designed to provide students with an extended 
core knowledge in their chosen profession. 
On completion of this program, students will 
significantly enhance their preparedness to 
enter professional employment in the area of 
International Business.

The Master of International Business (Extension) 
is a 72 unit program, comprised of 16 courses of 
4.5 units each:

•	 Global Business Environment
•	 Marketing Management
•	 People, Organisations and Leadership
•	 Accounting for Management M
•	 Managing Across Cultures
•	 Issues in International Trade
•	 International Business Management
•	 International Business Strategy
•	 Doing Business in Asia
•	 Principles of Finance
•	 International Human Resource Management
•	 Marketing Across Borders
•	 Four x Electives

Intakes:  January (Study Period 1), April (Study 
Period 3), June (Study Period 4), September (Study 
Period 6)

DMHE Master of Human Resource 
Management (Extension)
CRICOS code 067195G

The two year Master of Human Resource 
Management (Extension) is designed to provide 
students with an extended core knowledge in the 
main areas of operational and strategic Human 
Resource Management practice. On completion 
of this program it is anticipated that students will 
significantly enhance their preparedness to enter 
professional employment in the Human Resource 
Management field.

The Master of Human Resource Management 
(Extension) is a 72 unit program, comprised of 16 
courses of 4.5 units each. 

The structure of the Human Resource 
Management (Extension) is:
•	 People, Organisations and Leadership
•	 Global Business Environment
•	 Accounting for Management M
•	 Marketing Management
•	 Introduction to Human Resource 

Management
•	 Employment Law F
•	 Recruitment and Selection
•	 Reward and Recognition
•	 International Human Resource Management
•	 Performance Management
•	 Australian Industrial Relations
•	 Strategic Management of Human Resources
•	 Four x Electives (to be chosen from a 

prescribed list)

Intakes: January (Study Period 1), April (Study 
Period 3), June (Study Period 4), September (Study 
Period 6)



DMPS Master of Business 
(Professional Accounting and 
Specialisation)
CRICOS code 067194J

The two year Master of Business 
(Professional Accounting and Specialisation) 
is designed to provide professional 
postgraduate education in the application 
of knowledge for those seeking a career 
in accountancy whilst allowing students to 
broaden their education by undertaking 
studies in an area of specialisation.

The Master of Business (Professional 
Accounting and Specialisation) is a 72 unit 
program, comprised of 16 courses of 4.5 
units each. 

The structure of the Master of Business 
(Professional Accounting and Specialisation) 
is 12 courses from the Master of Business 
(Professional Accounting):

•	 Financial Accounting Fundamentals M
•	 Information and Systems for 

Competitive Advantage M
•	 Analytical Techniques for Accountants
•	 People, Organisations and Leadership
•	 Managerial Economics
•	 Management Accounting M
•	 Corporate Finance
•	 Advanced Accounting M
•	 Commercial and Corporations Law
•	 Auditing Principles M
•	 Issues in Accounting Theory M
•	 Taxation Law M
•	 Plus four courses from an area of 

specialisation

The program is designed to satisfy the 
tertiary education requirements for 
membership of CPA Australia and the 
Institute of Chartered Accountants in 
Australia. Graduation from this program 
has been recognised by the Association of 
Chartered Certified Accountants (ACCA) 
as fulfilling requirements for maximum 
exemption in the ACCA’s professional 
program.

The following list shows all specialisations 
that can be taken with the Master of 
Business (Professional Accounting and 
Specialisation). Please note however, that 
depending on the intake period, some 
specialisations may not be possible to 
complete within the 2 year duration: 

•	 Arts & Cultural Management
•	 Business Analysis
•	 Business Research
•	 Event Management
•	 Financial Management
•	 General Management
•	 Human Resource Management
•	 Innovation & Entrepreneurship
•	 Integrated Supply Chain
•	 Marketing
•	 Professional Practice
•	 Property
•	 Tourism

The following list shows the specialisations 
with the Master of Business (Professional 
Accounting and Specialisation) and intake 
periods that can be completed within 2 
years:

•	 General Management (Study Period 
2 – February and Study Period 7 – 
November)

•	 Human Resource Management (Study 
Period 2 – February, Study Period 5 – 
July and Study Period 7 – November)

•	 Property (Study Period 2 – February)
•	 Event Management (Study Period 

2 – February and Study Period 7 – 
November)

•	 Business Research (Study Period 2 – 
February and Study Period 5 – July)

•	 Professional Practice (Study Period 5 – 
July)

•	 Tourism (Study Period 5 – July)
•	 Financial Management (Study Period 

7 – November)

Academic  Entry Requirements
Applicants should normally hold a 
completed bachelors degree from a 
recognised higher education institution or 
equivalent. 

English Language Requirements
International students must have obtained 
one of the following standards prior to 
admission:
Minimum score of 6.0 in Reading and 
Writing sub scores and minimum overall 
score of 6.5 obtained within the last 
two years or corresponding results from 
an equivalent test such as TOEFL or the 
appropriate Academic English language level 
delivered at CELUSA

or
Successful completion of a tertiary 
qualification at diploma level or above 
completed in Australia within the last two 
years

or
Successful completion of at least two years 
of tertiary study at diploma level or above 
conducted and completed in English within 
the last five years in a country in which 
English is commonly used, as determined 
by the University. Where the study in 
English was more than five years ago, this 
requirement may be satisfied by subsequent 
and recent work experience of at least two 
years duration in a setting where English 
is the language of business subject to 
satisfactory evidence as determined by the 
University.

Costs
Annual program fee $19,920 (AUD)
Total program fee $39,840 (AUD)

How to apply
International students can apply for 
admission either by applying through one 
of UniSA’s appointed representatives in 
their country listed on our website at 
www.unisa.edu.au/international/your-
country/ or by applying direct to UniSA via 
Apply Online at 
www.unisa.edu.au/international/apply

Useful Websites
The following websites may be useful for 
prospective students:

University of South Australia
www.unisa.edu.au

South Australian Tourism Commission 
www.southaustralia.com

Adelaide City Search
www.adelaide.citysearch.com.au

Department of Immigration and 
Citizenship www.immi.gov.au

Further information
www.unisa.edu.au/international
Telephone: +61 3 9627 4854
Facsimile: +61 3 9627 4864
Email: international.office@unisa.edu.au

Freecall
Australia: 1800 1818 58
China (Northern): 10 800 61 00 245
China (Southern): 10 800 261 0245
Indonesia: 001 803 61 269
Japan: 0053 161 0011
Taiwan: 00801 611 343

The University of South Australia reserves 
the right to alter, amend or delete 
any program, fee, course, admission 
requirement, mode of delivery or other 
arrangement without prior notice.
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