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COURSEWORK PROGRAM APPROVAL MANUAL
TEMPLATE 7: COURSE STATEMENT

Division: Division of Business
School: The School of Management
Course name: Management Principles
	1.
Course details

	Course name: Management Principles 100
	Course ID: 

	Previous name: N/A
	Catalogue No.:

	School code(s): INB 100%
If shared responsibility, provide  school codes and percentage split:
	Unit value: 4.5

	Area: BUSS
	Course level: 1
	Career: undergraduate
	Field of Education:080301

	Campus: City West
	BUGE: No
	Final examination: Yes
	Syllabus plus: Yes

	Internal: Yes
	External: Yes
	Fully Online: No
	Partially online: Yes

	Course components

	Lecture
 FORMCHECKBOX 

Tutorial
 FORMCHECKBOX 

Practical/ Practicum
 FORMCHECKBOX 

Seminar
 FORMCHECKBOX 

	Workshop
 FORMCHECKBOX 

Computer Practical
 FORMCHECKBOX 

Studio
 FORMCHECKBOX 

Case Study
 FORMCHECKBOX 

	Fieldwork
 FORMCHECKBOX 

Clinic/ Clinical Placement
 FORMCHECKBOX 

Industrial Placement
 FORMCHECKBOX 

Directed Study
 FORMCHECKBOX 


	Work experience/placement type


	Eligible for Commonwealth Funding

	 FORMCHECKBOX 

Does not include clinical / work experience placement
	Yes

	 FORMCHECKBOX 

Includes clinical / work experience placement, combined with regular timetabled teaching
	Yes

	 FORMCHECKBOX 

Solely clinical / work experience placement, but all ‘directed learning’ criteria are met
	Yes

	 FORMCHECKBOX 

Solely clinical / work experience placement – neither ‘directed’ nor ‘supported’ criteria are met (No CGS funding & domestic students must not be charged tuition fees or student contributions)
	No

	 FORMCHECKBOX 

Solely clinical / work experience placement – ‘directed learning’ criteria not met, but ‘supported’ criteria are met (does not receive CGS funding)
	No


	2.
Syllabus statement

	2.1
Prerequisite(s) and corequisite(s)s

	Prerequisite(s)
	Corequisite(s)

	N/A
	N/A


	2.2
Aim

	To provide students with an overview of the management process, with an examination of underlying values.



	2.3
Objectives

	On completion of this course, student should be able to:

· give a coherent account of the ethical, legal, political, sociological and environmental values which impinge on the work of the professional 

· describe the principal functions of an organisation 

· describe the major roles of the manager in planning, organising, staffing, leading and controlling an organisation 

· prepare a management plan, including schedules and human and physical resource allocations for a project 

· prepare projections for the life cycle of a product or service 

· institute systematic plans for the improvement or maintenance of quality.



	2.4
Course content

	The development of organisations in a pluralist society, ethics, law, political forces, sociological considerations, sustainable development. Theory of organisations: public/private, project-oriented, product-oriented, service-oriented. Issues for organisations: resources, finance, human resources, infrastructure, production planning, marketing, evaluation. Role of management: planning, organising, staffing, leading, motivating, controlling. Project management: appraising, specifying, allocation of risk, scheduling, the tendering process, contracts, supervision, managing resources and costs, quality issues. Planning the provision of services. Managing the product life-cycle: optimising opportunities, cost and time for design/manufacture/market/support. Quality assurance and control.



	2.5
Teaching and learning arrangements

	This course will be delivered using the following means:

· Lectures, (6 x 1 hr) to give an outline of work to be covered 

· Tutorials, (14x 1 hr, 7 x 1 hr [optional]) to give an opportunity for reflection on lecture material and assigned reading 

· One day workshops, (6 hr) generally in non-business facets of the course 
· Case Studies (within tutorials) and simulations with broad considerations




	2.6
Assessment

	Format of each form of assessable work
	Length (ie word count where applicable)
	Proportion of total assessment
	Graduate Quality being assessed

	Assignment 
	2500 words
	50%
	1. body of knowledge

3. problem solving

6. written communication skills

	Contribution to tutorials and workshops 
	
	10%
	1. body of knowledge

4. collaboration skills

5. social and ethical 

	Group mark for case studies, moderated by colleague rating 
	2000 words
	40%
	1. body of knowledge

3. problem solving

4. collaboration skills

5. social and ethical

6. written communication skills


	2.6.1
Additional assessment requirements

	N/A


	2.6.2
Policy compliance

	Does the course comply with the assessment policy?

Yes

If No, comment on the issues which have created difficulties in implementing the policy.

<Insert text here>


	2.7
Supplementary assessment:

	Will supplementary assessment be available in this course?

Yes


	2.8
Textbook(s):

	Coomer, D.I. and Ricci, D.F., Engineering Management, McGraw-Hill, 2005.


	2.9
References:

	Blanche S., Marketing Organization and Management, Prentice Hall, 2006. 

Linden, S.B., and Colmer, E.W., (eds), Managing marketing, Pergamon, 2005. 

Code of Ethics, Marketing Australia, Canberra



	2.10
Course coordinators:

	Course Coordinator’s name
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