Entrepreneurial Marketing Project Chart

Preparation (6-9 months)

Selection criteria
1. Research guestion
2. Body of knowledge

3. Access to data

Website set up with project
overview and guidelines for
the three research tasks:
1. Secandary research
2. In-depth interviews
3.5urvey Interviews

Intensive Teaching Period
(1 week)

Project developed during
|ecture/seminar sessions

y

Swot Vac and exam (2 weeks)

y

T Workshops and researc
{5 weeks) Some teams carry
out secondary

research

Teams prepare and
subrit surnmary regorts

Lecturer collects completed
guestionnaires and
consent forms in line with
ethics requirements

Gulide to activities

Activities carried out
by staff

Activities carried out by

students

y

End of Course
Ethics report
submitted

Input frorm collaborating
academics
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Lecturer consolidates
and analyses survey
data using SPSS

Staff write research
report

Staff write research
paper for publication

Literature
search

Idea accepted
and specified

Write and submit
ethics application

Frepare guidelines
for students

Teaching starts with briefing
session on the project

Three research tasks
explained during lecture’
SEMInar sessions

Develop and test in-depth
Interview questionnaire

Teams allocated to one of
the three research tasks

Workshop for all students
on secondary research
and in-depth interviews

Lecturer consolidates and
analyses data to develop the
survey questionnaire (posted

an the website)

Wwarkshop for all
students on survey
interviews

Idea for
project [T

Ideas from other

academics

Input from
collaborating
academics

Ideas from
readingiresearch

Approval from University
Ethics Committee

Input from
collaborating
academics

Students allocated
into teams of 5 or 4

All students test in-
depth interview
guestionnaire

Some teams carry
out in-depth
interviews

Teams prepare and
submit summary reports
and data spreadsheet

Teamn secondary

-

research and in-depth

Workshop for all
students on scenario
network mapping

Team survey
summary reports
posted on website

Consolidated survey
results posted on
wehsite Y

Workshops for all students
0N using results and writing
marketing plans

Research report
posted on website

interview summaries

Teams present results
of secondary research at

wiorkshop

posted on website

Teams present results
of In-depth interviews at

wirkshop

Teams start
writing their
marketing plans

Some teams carry out
survey interviews

Teams prepgare and
submit surmmary reports
and data spreadsheet

Scenario network
maps created and
posted on website

using results of
secondary
research and
in-depth
interviews

BN

Teams
continue to
write their
marketing

Teams present results
of survey research at
workshop

= plans using
SCenario maps
and survey
results

Teams
submit their
marketing
plans

arketing plans
assessed




