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The tourism industry has a diverse range of players  ranging from small B & B operators to multi-national travel companies, agents, tour guides, universities, public servants and politicians. Keeping abreast of industry trends, successes and potential problems is essential. The best way to do this is by maintaining contact with a wide range of people within the industry.

My top networking tips:

· Start with your own workplace

Many workplaces employ hundreds of people and it is easy to end up concentrating on your own projects and losing contact from those in other departments. Get to know the people in your office and understand how they fit into the organisation. Speak to your colleagues face to face rather than via e-mail all the time, get involved in the office social scene and make the effort to say ‘hi’ to people from other departments when you happen to be walking past.

· Work face to face

If you want to make an impression on people – and be remembered – there is no substitute for face-to-face contact.

Wherever possible, steer clear of telephone ‘meetings’ and lengthy e-mail conversations. Make the effort to meet the people you deal with regularly in person.

· Befriend personal assistants

If you have to deal with senior managers on a regular basis, make an effort to get to know their personal assistants or PA’s. They have an extremely good knowledge of what’s happening within organisations. Remember their names and give them a friendly ‘hello’. 

· Create a contact book

Get yourself a contact book and keep the details of all the industry contacts that have helped you along the way. It should include everyone from university lecturers to industry colleagues and associations. Sending out Christmas cards is a very good way to maintain contact with the people you do not see regularly.

· Read industry publications

This may sound obvious but it’s important to read industry publications to keep up to date with industry happenings. It is also worth skimming through your daily paper every day to see if your industry is mentioned – in particular, keep an eye on the ‘new appointments’ section of the business pages. There is nothing worse than sending a letter, or worse still, a resume to a manager who is no longer working for an organisation.

· Attend industry events

Industry events are networking goldmines – but you must be prepared to get out of your comfort zone. Talk to people you don’t know. Introduce yourself to new contacts. If you are worried about maintaining a conversation, ask them questions about themselves – where they work, how they got into the industry for instance.

Make sure you give each new contact one of your business cards and ask for one of theirs for your contact book.

