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Wolf Blass’ vision
The Wolf Blass Foundation was founded in 1994 to assist the 
wine industry in its pursuit of excellence. With an emphasis 
on innovation, the Foundation is dedicated to wine research 
and promotion of the Australian wine industry.

With a life and career in keeping with the spirit of enterprise, 
Wolf Blass emerged from humble beginnings to create one of 
Australia’s most renowned and celebrated wineries and wine 
brands. Throughout his 60-year career in the wine sector, 
Wolf Blass has been pivotal in reinventing Australian wine, as 
well as changing the way consumers appreciate and 
purchase wine. 

With a vision to establish a research scholarship and foster 
entrepreneurship in the Australian wine sector, Wolf Blass 
views the successful recipient as:

• creative and flexible with knowledge in viticulture, 
winemaking and wine law;

• forward-thinking with expertise in identifying relevant 
trends in changing global markets;

• a communicator with the ability to establish and engage 
an international media network; and

• pioneering with a mission to revolutionise new wine 
styles and packaging.

Scholarship eligibility
Applicants must:
• meet entry requirements for a Masters by Research 

degree at the UniSA Business School and enrol full time 

• be an Australian citizen or permanent resident

• not be in receipt of an equivalent major award, 
scholarship or salary from any other source 

• not have previously completed a doctoral degree or 
Masters by research degree, or equivalent

• attend the UniSA Business School on a regular basis

Selection criteria and process
Applicants will be assessed against criteria relating to their 
undergraduate academic record; honours level or equivalent 
standard; referee reports; publications; professional 
experience; research field; communication skills; leadership 
potential; opportunities to engage with other UniSA Business 
School wine marketing related research projects; and 
opportunities to interact with related disciplines in 
developing and implementing the research. The successful 
recipient will be determined by representatives from the 
UniSA Business School and the Wolf Blass Foundation. 

To apply, visit unisa.edu.au/research/apply

This two-year scholarship provides the opportunity to guide marketing innovation and transform the wine industry in 
Australia. Driven by the vision of renowned wine marketer, winemaker and University of South Australia honorary 
doctorate recipient, Wolf Blass, the Foundation has partnered with the University of South Australia Business School to 
enhance best practice in marketing and innovation in the Australian wine sector.

As part of this scholarship, recipients will work to explore and test the laws of marketing science as they apply to the 
Australian wine sector. Research topics can relate to wine marketing strategy or wine consumer behaviour. The total 
value of each scholarship is AUD $35,000 per annum, comprising a $30,000 stipend and $5000 towards research costs. 
Five two-year scholarships will be awarded over 10 years. 

Business 
School

> MASTERS BY RESEARCH SCHOLARSHIP 
   IN WINE MARKETING AND INNOVATION

Scholarship enquiries

Larry Lockshin 
Professor of Wine Marketing and 
Head of the School of Marketing 
Telephone: +61 8 8302 0261 
Email: larry.lockshin@unisa.edu.au

Application enquiries

Jenny Cameron 
School of Marketing 
Telephone: +61 8 8302 0287 
Email: jenny.cameron@unisa.edu.au
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